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Women's Health Statewide 

Executive summary 

Background to the project 

This evaluation aims to identify the benefits of a consciousness raising campaign focussed 

on the issue of adults subjected to sexual abuse in childhood (ASCSA). Child sexual abuse 

(CSA) is a crime for which there is often little justice or restitution. It is a crime that has been 

silenced in our society for many years. The use of consciousness raising campaigns is to 

facilitate an increased awareness in the community at large about the prevalence of child 

sexual abuse and the often serious consequences that adults subjected to sexual abuse 

during childhood may face. 

Prevalence rates for adults subjected to sexual abuse during childhood vary due to the 

complex and diverse definitions used. A recent study by Fergusson and Mullen (1999) has 

reviewed recent population studies of the prevalence of CSA published in the English 

language since 1990. Only studies of 100 subjects or more were used. This study indicates 

the exposure to some form of unwanted sexual attention during childhood was and is an all 

too common experience (Fergusson & Mullen 1999). The authors suggest that a prevalence 

rate of 1 in 3 women and 1 in 6 men is a reasonable estimate of the level of CSA 

experienced by women and men (Fergusson and Mullen 1999). 

In early 2001, Women's Health Statewide (WHS) undertook the role of the 'Interim Lead 

Agency for Coordinating Collaborative Responses to Adults who had been subjected to Child 

Sexual Abuse'. As part of this role WHS conducted the research project 'It's Still Not My 

Shame, 2002', that explored the current service needs of adults subjected to sexual abuse 

during childhood. This report highlighted that for many women who had been subjected to 

sexual abuse during childhood it was not uncommon to have negative responses when 

speaking out sexual abuse. Furthermore the report also highlighted limited health promotion 

and community development in the area of adults subjected to sexual abuse during 

childhood. As a result the 'It's Still Not My Shame, 2002' report recommended WHS 

coordinate an initial community event, in partnership with key stakeholders, to raise 

awareness about issues important to adults who were subjected to sexual abuse during 

childhood. 



16 Days of Activism Against Gender Violence 

The international campaign "16 Days of Activism Against Gender Violence" was chosen as 

an avenue for consciousness raising about the issue of adults subjected to sexual abuse in 
l 

childhood. The focus of the local Adelaide campaign was on adult women subjected to I 

sexual abuse during childhood. This focus had two aims. Firstly it raised awareness about 

the gendered nature of childhood sexual abuse, and raised it as an issue of interpersonal I 

violence for adult women. Additionally, in recognition of the experiences of men who were 

sexually abused as children, the project extended its core focus beyond the parameters of 

the 16 Days of Activism to include some awareness raising for men. Resources; specifically 

the pamphlet and postcards were developed to be inclusive of men and women. 

Project Aim 

The aim of the Adelaide campaign was to link with the international 16 Days of Activism 

Against Gender Violence Campaign to both raise the consciousness of the general 

community about the prevalence of adults subjected to sexual abuse during childhood and to 

highlight the importance of listening to and believing adults when they disclose sexual abuse 

that occurred in childhood. 

Objectives of the project 

To develop, design and promote with key stakeholders an advertising campaign, that 

elevates the level of consciousness in the general community about the prevalence of 

childhood sexual abuse using the 16 Days of Activism Against Gender Violence 

international campaign as a platform. 

To build the capacity of the community to respond appropriately to disclosures made by 

adults who have been subjected to sexual abuse during childhood. 

Project Budget 

The overall cost of the campaign was $16,750. For a comprehensive breakdown of 

expenditure refer to Appendix 2. 

Development of slogans and illustration 

The campaign symbol, the dandelion, was used in four different resources, posters, mini 

posters, postcards and bus advertisement. Two slogans were developed to portray the key 

messages of the campaign. These were: 

1 in 3 Women are survivors of childhood sexual abuse, 
we are your grandmothers, mothers, sisters, daughters, partners, cousins, friends.. . 

Listen, believe, make our journey easier.. . 



1 in 6 Men are survivors of childhood sexual abuse, 
we are your grandfathers, fathers, brothers, sons, partners, cousins, friends.. . 

Listen, believe, make our journey easier.. . 

It was designed to represent a journey, which is often the way that adults who have been 

subjected to sexual abuse during childhood describe their process of healing, and to be 

indicative of hopefulness. The painting was approved after consultation with survivor groups 

and a group of workers in Adelaide. 

Campaign Outcomes 

External Side Bus Panel Advertisement 

A bus poster was displayed on twelve buses provided a highly visible and powerful message 

in metropolitan Adelaide from November 15'~ to December 15'~. Some buses were still 

visible in central Adelaide during the month of February. 

Posters, Free Postcards and Pamphlets 

The resources developed for the campaign were distributed widely in the community. Six 

hundred (600) posters have been distributed, 10,000 free postcards were disturbed through 

venues such as, restaurants, cinemas, community education centres, and retail stores. The 

community responded strongly, depleting stocks within 21 days. The 'Information for 

Families, Friends and Partners of Survivors of Childhood Sexual Abuse' pamphlets were also 

quickly distributed. 

Therapeutic Benefits 

A significant outcome of the campaign was the therapeutic impact for members of the 

survivors groups. A range of feedback provided by survivor groups on their experiences of 

being involved in a community conscience raising campaign included: 

Feelings of positive impact 

A sense of hope 

Concern over the 'once off' campaign and the need to continue the work of raising 

awareness 

The importance of 'planting a seed' in the community about this issue and ongoing 

awareness raising of this issue 



The message of hope the dandelion portrayed and the positive impact of seeing the 
l 

bus advertisement 

A sense of contributing to the community and involvement 
l 
1 

Predicted Outcomes l 

The campaign began the process of consciousness raising in the community about the 

prevalence of adults who have been sexually abused in childhood. The 16 Days of Activism 

Against Gender Violence Campaign aimed to highlight to the community, family members, 

partners and friends, to listen and believe when a survivor discloses. This campaign laid the 

foundation for future opportunities to increase capacity of the general community to respond 

in a supportive way to disclosures by adults subjected to sexual abuse during childhood. 



Recommendations 

Future Campaigns 

It is expected that any future campaigns, will build on the 2002 campaign and further utilise 

the resources that were developed for this campaign. In addition, it is essential to continue 

networking with other services and organisations to share information on methods of 

campaigning and to develop relationships with sexual assault services nation-wide. 

For the 2004 campaign it is envisioned that a national campaign will take place in 

collaboration with sexual assault health services around Australia. 

Model of collaboration - Inter-agency working party 

In order for such campaigns to be successful a collaboration of services and workers is 

needed. In a campaign such as this one, effective collaboration for primary health care 

promotion and success can be achieved when shared responsibility and shared ownership of 

the campaign are prioritised. 

Funding 

The campaign has no ongoing funding. To facilitate an ongoing campaign commitment from 

the health sector is required to provide funding for the 2004 campaign and beyond. 

Successful consciousness raising has begun in 2002, however, planned change relies on a 

commitment to future campaigns. 

Recommendations 

1. For State Sexual Assault Reference Group (SSARG) to negotiate with key community 

health organisations to provide collaborative funding and worker time to support the 

2004 16 Days of Activism Against Gender Violence Campaign. 

OR 

For SSARG to advocate for funding of a 0.2, 12 month position to coordinate the 

2004 16 Days of Activism Against Gender Violence Campaign that builds on the 2002 

campaign. 

2. For SSARG to consult with National Sexual Assault Reference Groups to develop 

protocol and methods to circulate the dandelion symbol as a suggested identity for 

adults subjected to sexual abuse during childhood nationwide. 



3. Human service organisations to investigate the possibility of reorienting some 

resources towards smaller campaigns to be held throughout 2004 incorporating the 

messages from 2002 campaign - keeping it on the agenda. 
l 



Introduction 

The 16 Days of Activism Against Gender Violence Campaign was a highly successful 

collaborative venture between government and non-government organisations to raise 

awareness of the prevalence of adults who have been subjected to childhood sexual abuse 

and the importance of listening and believing adults who have been subjected to sexual 

abuse during childhood when they disclose. The importance and uniqueness of this 

campaign should not be underestimated. It was the first awareness-raising event in the 

world to focus on the experiences of adults subjected to sexual abuse during childhood. This 

evaluation highlights the importance of the 2002 campaign and the value of a follow on 

campaign in the future. The Working Party invites decision makers to continue to work 

together in collaboration using health promotion principles to encourage change in the 

community to support adults subjected to sexual abuse during childhood. 

Target Group 

The general Adelaide community was the target group. Those expected to benefit from this 

campaign would be women and men in the community who have been subjected to sexual 

abuse during childhood. With this in mind the Working Party aimed to be accountable to 

both the general public but ultimately to the women and men it sought to support 

Aim 

The aim of the Adelaide campaign was to link with the international 16 Days of Activism 

Against Gender Violence Campaign to ; 

Raise the consciousness of the general community about the prevalence of adults 

subjected to sexual abuse during childhood. 

Highlight the importance of listening to and believing adults when they disclose 

sexual abuse that occurred in childhood. 



Wamet-i's Health Stat:rwide 

Objectives 

Objective 1 

To develop, design and promote with key stakeholders an advertising campaign, that 

elevates the level of consciousness in the general community about the prevalence of 

childhood sexual abuse using the 16 Days of Activism Against Gender Violence 

international campaign as a platform. 

Strategies for Objective 1 

Develop and design a bus advertisement to be displayed on Adelaide buses over the 

16 Days of Activism. 

Develop and design posters to be available to organisations and others in the 

community. 

Create a logo or symbol to be used as a representation for adults subjected to sexual 

abuse during childhood. 

Hold a launch to draw the media, departmental and political decision makers to the 

campaign, which will include a speech by a well-known South Australian personality. 

Objective 2 

To build the capacity of the community to respond appropriately to disclosures made 

by adults subjected to sexual abuse during childhood. 

Strategies for Objective 2 

Develop an Avant Card postcard to be distributed to community area's (cafe's, 

cinema's and retail outlets) 

Develop, design and promote a pamphlet for partners, family members and friends of 

adults subjected to sexual abuse during childhood. 

Hold a launch to draw the media, departmental and political decision makers to the 

campaign, which will include a speech by a well-known South Australian personality. 



Rationale for the Campaign 

16 Days Campaigns 

The 16 Days of Activism Against Gender Violence is a global campaign, that aims to raise 

awareness and challenge all forms of gendered violence. For the past 12 years, individuals 

and organisations from over 100 countries have sponsored activities in their communities 

during the 16 Days of Activism Against Gender Violence. 

Childhood Sexual Abuse - 'Its Still Not My Shame' 

In 2002 a research project carried out in Adelaide to explore the current service needs of 

adults subjected to sexual abuse in childhood indicated that the most unhelpful responses 

that women subjected to sexual abuse in childhood had to deal with in the community were 

disbelief andlor minimisation of their experience ('It's Still Not My Shame' Report, Holden, 

2002), . 

"Child sexual abuse has until relatively recently been largely a hidden crime" (Holden, 

2002:9). This silence is supported by "the commonly held belief that childhood sexual abuse 

rarely occurs or is a fantasy" (Breckenridge, 1992: 18). There is however a substantial body 

of research which describes that "significant numbers of women have been sexually 

assaulted as children" (Finkelhor, 1994; Fleming, 1997; Glaser and Frosh, 1993; Herman, 

1997; La Fontaine, 1990, cited in Birchmore, 2002:2). Prevalence statistics highlight that as 

many as 1 in 3 women and 1 in 6 men have been subjected to some form of sexual abuse in 

childhood (Fergusson, & Mullen, 1999). "Sexual violence [of this kind] ... is endemic with 

terrible health consequences for women's mental and physical health" (Keleher, undated). 

"Inappropriate responses through labelling, and failure to recognise the impact of childhood 

sexual abuse in the current experiences of the women, contribute to the silencing of women 

and replicates the environment of domination in which the abuse occurred" (Creedy, Nizette 

and Henderson, 2001:68 cited in Birchmore, 2002:15). As a result, there has been 

increasing awareness of the issues and need for services, to address the effects of childhood 

sexual abuse for adults. 



Women's Health Statewide 

The report also identified the limited health promotion that recognises or assists adults 

subjected to sexual abuse during childhood. The report found that by 

"comparison other areas of interpersonal violence have more resources dedicated to 

community development projects that aim to raise community awareness and take a 

preventative approach. The relative lack of resources allocated to community 

development in relation to ASCSA coincides with a lack of community awareness 

(Holden 2002:46) ". 

This research report also identified that of the services provided for adults subjected to 

sexual abuse during childhood, community development (which incorporates as a starting 

point, community awareness raising) made up only 1% of the services provided (Holden, 

2002). When a comparison is made with other issues of violence, awareness raising, as it 

relates to adults subjected to sexual abuse in childhood, is not undertaken. 

The 'It's Still Not My Shame' report recommended that Women's Health Statewide: 

Coordinate an initial community event in partnership with key stakeholders and the 

community to raise awareness about issues associated with childhood sexual abuse 

for adult survivors. 

Based on this recommendation Women's Health Statewide decided to coordinate the 2002 

16 Days of Activism Against Gender Violence campaign in partnership with key stakeholders 

(VVorking Party) to focus on adults subjected to sexual abuse during childhood. An extensive 

search of internet and literature, locally and internationally identified that there has not been 

a community awareness-raising event with the specific focus on adults subjected to sexual 

abuse during childhood, globally making this campaign the first of it's kind in the world. 

Awareness raising - What Objectives Work? 

Work in the area of domestic violence has demonstrated the success of a gradual approach 

to drawing awareness to an issue and challenging of community attitudes. This approach 

results in the community being better able to respond appropriately to the issue (Holden, 

2002). The health promotion method of awareness raising has been highly successful 

throughout the health arena. 

The need fulfilled by this campaign and the methods used are particularly important to 

highlight in this evaluation. The difficulties of measuring the impact of a campaign are many. 



Women's Health Statewide 

The working party was aware of these difficulties therefore a conscious effort was made to 

use reliable and well-researched activities and methods of awareness raising. Advertising 

methods, in particular, are regularly used to get a difficult message across to the community. 

Poster campaigns to promote HIV awareness and self-esteem in young people are just a few 

of the successful health promotion campaigns described in the research (Chesterfield, 1988 

& Lenehan, 1994). Advertising methods have been particularly successful in raising the 

awareness of calcium deficiencies and osteoporosis (Pilgrim, 1991). A NSW poster 

campaign to educate the community on the harm of shaking babies has been especially 

successful (NAPCAN, 1995). Arguments to use the corporate methods of advertising to 

bring about positive changes in awareness are very influential in health promotion journals 

(Blum, 1994; Tunny, 2000). As described above the advertising method is well accepted as 

an important medium to bring about cultural change and community capacity building. 

When the working party searched for a powerful method of awareness raising, they were 

reminded of how corporations use public buses to advertise the latest product. The working 

party saw this medium as a very valuable way to get the important message out to the 

general community. A twenty-four foot advertisement on the side of a bus is a very powerful, 

movable, message delivery service. 












































